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Dear our esteemed readers,
In this edition of the newsletter 
we bring you the major changes 
that are likely to happen to the 
financial services sector post covid 
– 19, the Bank of Uganda Monetary 
policy statement for June as 
well as lots of local, regional 
and International financial news 
highlights

The Institute has on offer lots 
of Online Banking / Finance, 
Microfinance short skills and Post 
graduate training programs using 
our robust e-learning platform 
for you to enrich your skills, 
professional and career prospects. 

Please get more information about 
our training programs by visiting 
our website on www.uibfs.or.ug

Enjoy your reading!
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THE	INSTITUTE

How will the Financial 
Services Sector change 
Post-Covid-19

The Financial Services sector 
has been massively hit by 
COVID-19 just like other 
industry sectors. As the world 

gradually moves away from the 
lockdown, the customer scenario has 
changed immeasurably. Customers 
are no longer visiting offline branches 
to conduct their transactions. They 
are scared to venture outside their 
homes and it will take a lot of time 
for them to regain confidence for 
in-person branch visits. As a result, 
financial institutions are forced 
to focus their customer targeting 
efforts on channels that are readily 
available viz digital channels.  For 
banking and insurance companies, 
the person-to-person connect that 
worked well in offline branches needs 
to be maintained online. This is a huge 
challenge for marketers. 
There needs to a total shift in 
company tactics that can somehow 
retain that human connection with 
customers. The financial sector is 
poised to undergo a drastic change in 
the near future and marketers should 
be ready for it.

Let’s look at three major changes that 
can happen for Financial Services 
post-COVID:
1. The Website will be the 

“Main Branch”	
Well, believe it or not, the need to 
have physical branches for Financial 
Services companies is going to be 
redundant. The focus instead is 
going to completely shift towards 
digital. The company website will 
be the “main branch” and all offline 
branches will act as secondary 
branches for the time being. But 
eventually, it is expected that the 
number of offline branches will be 
reduced considerably.  
A financial institution’s website will 
be the primary go-to branch for 
customers where they can seek all 
kinds of information. The website will 
address all their needs and concerns 
just like any offline branch. If person-
to-person interaction is needed, 
virtual consultation with the branch 
staff can be arranged.
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 2. A Significant Increase in Digital 
Investments

We knew this was coming. The future was always going 
to be fully digital and the company or organization that 
achieves it first will have the first-mover advantage. The 
post-COVID world will rely on digital businesses that 
make optimum use of technology to increase customer 
engagement and conversions. Therefore, it’s expected 

3. Personalization will become a Pre-
Requisite

In the pre-COVID era, financial marketers realized the 
importance of 1:1 personalization and were starting to 
implement it in their businesses. The post-COVID era will 
have an increased indulgence in martech tools that deliver 
personalization. A recent Accenture study revealed that the 
average consumer will not forget how a service provider 
treats them in the next 6 to 12 months. Customers are now 
aware of personalization and are demanding it from their 
service providers. It’s just a matter of time for them to start 
expecting it as a pre-requisite with any organization. 
For new customers, the level of personalization will 
be the fundamental criterion for choosing a martech 
vendor. Existing customers would want their providers to 
continuously improve their personalized engagements. 
In both cases, if expectations aren’t met, the users will 
immediately move on to the next service provider who can 
meet them. Financial marketers should, therefore, use an 
innovative martech tool such as a CDP that can assist in 
data-driven decision making.

that the number of investments in various technology 
platforms will go through the roof. Technologies like 
Customer Data Platforms (CDP), Machine Learning, and 
Artificial Intelligence are going to play a very important role 
in sustaining businesses in the long run. Hence, financial 
marketers must seriously evaluate each martech vendor 
and choose one that can help them adequately meet their 
business objectives. 

In Conclusion, the post-COVID era is going to be vastly 
different from the one that we have now. Digital channels 
are going to be the new norm where financial businesses 
primarily operate. Financial marketers need to be quick in 
adopting the right martech platform that can help them in 
boosting customer acquisition and retention. It’s time to 
change this crisis into an opportunity!

Source: Daily Monitor
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BANK OF UGANDA Monetary Policy 
Statement for June 2020
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Source: Bank of Uganda
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Local Financial News Highlights

Stanbic Bank shifts to customized banking
To remain relevant to the challenges borrowers are 
facing, Stanbic Bank is reorienting its operations to offer 
customized banking solutions. The bank’s move to tweak 
it’s slogan to “It Can be” is expected to offer clients hope 
that they can still achieve their dreams despite the difficult 
times occasioned by Covid-19. Launched by Ms Ann Juuko, 
Stanbic Bank CEO recently, the campaign will run for the 
next six months and unpack the bank’s new aspirations and 
client solutions which have been customized and speak to 
their current needs and demands.

Uganda Development Bank (UDB) unveils 
5-year Strategic Plan
UDB’s new strategic plan was officially launched by the 
State Minister of privatization and investment, Ms Evelyn 
Anite at the Finance Ministry offices last week. Speaking 
during the launch, the Chairman Board of Directors of UDB, 
Mr Felix Okoboi, said the bank will support financing of 
the agricultural sector, manufacturing/industrialization 
mineral-based industries, health and education among 
others. Mr Okoboi further observed that UDB will under the 
refined strategic direction 2020/2024, promote wholesale 
delivery of its financial services towards leading sectors of 
the economy. Increased government capitalization helped 
UDB post a 7 per cent growth in profitability to Shs10.14 
billion in 2019, up from Shs9.49 billion in 2018.The deputy 
secretary to the Treasury, Mr Patrick Ocailap, said the 
government has decided to reinvest all the Shs10.14 billion 
profit back into the bank’s operations to avail finances for 
the business communities in the country. “

Insurance sector expects Shs248bn dip in 
premiums
Uganda’s insurance industry could register a 50 per cent 
decline in premiums owing to the Covid-19 pandemic, 
preliminary indicators by the Insurance Regulatory 
Authority (IRA) have shown. According to a report released 
by IRA on Tuesday, the insurance industry, like other 
sectors, has been battered by Covid-19 with the impact 
expected to be felt in the second quarter ending June.Mr 
Ibrahim Kaddunabbi Lubega, the chief executive officer at 
IRA, said while the first quarter of 2020 registered 11 per 
cent growth, the effects of Covid-19 are expected to be 
felt in the second quarter. “Preliminary indicators point 
to a decline in performance in the second quarter of up to 
about 50 per cent compared to the similar period in 2019. 
How worse or well it gets will depend on the direction the 
pandemic takes,” he said.

Internet subscribers rise to 16.9 million – 
Uganda Communications Commission (UCC)
The communications regulator, Uganda Communication 
Commission’s (UCC) annual performance report shows 
an impressive growth in mobile money subscription 
and internet subscription for the fourth quarter ended 
in December 2019.  According to the report, Mobile 
subscriptions in Uganda stood at 26.7 million in December 
2019, a 3 per cent jump from subscriptions in September 
2019. 
The number of active smartphones on the network had 
risen to 6.6 million by the end of December 2019, while 
feature phones with basic data capabilities totaled 17.2 
million. 
The report further indicates that mobile financial services 
continued to experience steady growth and about 700,000 
new mobile money accounts were registered with the 
quarter ending December 2019.“Net additions in registered 
mobile money accounts between December 2018 and 
December 2019 stood at 2.6 million new accounts”. “The 
quarter ended with 27.1 million registered mobile money 
accounts, up from 26.4 million in September 2019.” 

Establishment of NCBA Bank Uganda Ltd 
(formerly CBA Bank Uganda and NC Bank 
Uganda)
Effective Monday, June 15, 2020, NCBA Bank Uganda 
Limited was established following a business 
amalgamation of two existing licensed Commercial Banks, 
that is; Commercial Bank of Africa (Uganda) Limited and 
NC Bank Uganda Limited after getting regulatory approval 
from Bank of Uganda. The aforementioned amalgamation 
resulted in the transfer of Commercial Bank of Africa 
(Uganda) Limited’s commercial banking business (assets 
and liabilities) to NC Bank Uganda Limited. It is intended 
to establish a stronger and more resilient Bank that can 
serve its current and prospective customer base better. 
Customers of Commercial Bank of Africa (Uganda) Limited 
and NC Bank Uganda Limited will continue accessing 
their banking services from the following branches where 
they have previously been served from, (1) 10 Kafu Road, 
Nakasero; (2) Village Mall, Bugolobi 1; (3) Village Mall, 
Bugolobi 2; (4) Rwenzori Towers, Kampala; (5) Market 
Plaza Building Plot 16B Market Street; and at all the Bank’s 
approved Agents.
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Kenya targets to create 1.7m jobs, jumpstart 
growth with $28bn spend
With an economy battered by coronavirus, locust invasion 
and floods, Kenya’s Finance Cabinet Secretary Ukur Yatani 
on June 11 tabled a Ksh2.79 trillion ($27.9 billion) budget 
for the 2020/2021 fiscal year that seeks to revive almost 
every sector of the economy as quickly as possible and 
still keep the government running. This year’s budget 
comes against a backdrop of weakening global economy, 
shrinking domestic revenue collections and a surge in 
public expenditures to address targeted interventions 
designed to deal with the Covid-19 pandemic whose level 
of infections in the country has surpassed the 3,000 mark. 
In his budget estimates presented to parliament, Mr Yatani 
said the three shocks have had a devastating impact on 
the economy, which now requires a combination of both 
monetary and fiscal stimulus in order to recover over 1.7 
million jobs lost in three months. The government has 
revised the country’s growth prospects for 2020 to as low 
as 2.5 per cent from 6.1 per cent compared with last year’s 
growth of 5.4 per cent.

Regional Financial News Highlights

Region likely to lose $5b in export revenue 
due to Covid-19
East African countries are likely to lose more than $5 billion 
in foreign earnings from agricultural exports this year as 
a direct result of the effects of the Covid-19 pandemic, 
and uncoordinated individual countries’ mitigation and 
containment responses. With agriculture being one of 
Africa’s most important economic sectors, making up 23 
per cent of the continent’s GDP and employing nearly 
60 per cent of the economically active population, the 
disruptions being witnessed now means roughly half of 
the almost 670 million people face food insecurity. Some 
250 million are considered severely food insecure and 
the numbers might increase if the right measures are not 
taken. There is already reduced food demand, disruption of 
trade in export crops even within regions, and severe crop 
production and processing shocks.
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International Financial News Highlights

60M people to fall back into poverty - World 
Bank
The World Bank Group has warned that the coronavirus 
(Covid-19) pandemic and the economic shutdowns are 
dealing a severe blow to the global economy. It estimates 
that 60 million people in poorer countries will be pushed 
into extreme poverty in 2020. The World Bank said on June 
2 in Washington DC that the analysis has been released 
ahead of the June 8 issuance of the full report of Global 
Economic Prospect, which will include the Bank Group’s 
latest forecasts for the global economy. 

The Economic Impacts of COVID-19 and World 
Bank Support to Africa Roundtable
As the damages stemming from the COVID-19 (coronavirus) 
pandemic continue to escalate in countries throughout the 
world, data show that African economies will not be spared. 
According to the 21st volume of Africa’s Pulse, the World 
Bank’s biannual analysis of the financial, macroeconomic 
and welfare outlooks for Sub-Saharan Africa, the pandemic 
has sparked the region’s first recession in 25 years, with 
economic growth projected to decline from 2 .4% in 2019 
to between -2.1 to -5.1%.With the looming economic 
downturn projected, it is important that all stakeholders, 
including civil society and youth, discuss ways to recognize 
their share of responsibility in minimizing the economic 
disruptions caused by this pandemic and safeguarding 
the economic milestones that have been achieved over 
the past 10 years. The World Bank Africa Region and the 
Youth Alliance for Leadership and Development in Africa 
(YALDA) are partnering to organize regular roundtables on 
development topics. Their purpose is to allow dialogue 
among Africa’s youth, and prepare some youth-grown 
solutions to influence policymaking in Africa. After the first 
roundtable—successfully held on April 18, 2020—on trusted 
information sources on COVID-19 for youth, this second 
roundtable will focus on the economic impact of COVID-19 
in Africa and World Bank support to the countries. It will 
include the participation of civil society representatives 
to share their perspectives on the ongoing pandemic, and 
discuss some of the solutions for African countries.

U.S. banks are ‘swimming in money’ as 
deposits increase by $2 trillion amid the 
coronavirus
A record $2 trillion surge in cash hit the deposit accounts 
of U.S. banks since the coronavirus first struck the U.S. In 
January 2020, according to data the wall of money flowing 
into banks has no precedent in history. In April alone, 
deposits grew by $865 billion, more than the previous 
record for an entire year.
 
The gains were all driven, in one way or another, by the 
response to the pandemic: The government unleashed 
hundreds of billions of dollars to bolster small businesses 
and individuals via stimulus checks and unemployment 
benefits. The Federal Reserve began a barrage of efforts 
to support financial markets, including an unlimited 
bond buying program. And an uncertain future prompted 
decision makers, from two-person households to global 
corporations, to horde cash. More than two-thirds of the 
gains went to the 25 biggest institutions, according to the 
FDIC. And that was concentrated at the very top of the 
industry: JPMorgan Chase, Bank of America and Citigroup, 
the biggest U.S. banks by assets, grew much faster than 
the rest of the industry in the first quarter, according to 
company data.
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 FOR  INDIVIDUALS

ISO 9001:2008 CERTIFIED

THE UGANDA INSTITUTE
OF BANKING AND 

FINANCIAL SERVICES

Greetings from the Institute of Banking and Financial Services.
We are excited to introduce the opportunity for you to enhance, start a fresh career and or simply 
increase your knowledge to help you explore and discern opportunities in banking and financial 
services sector, in the current period.

The Institute mandate is to promote professionalism and inclusion through market-led training, 
research and consultancy to providers and users of financial services. Under training, the institute 
has a portfolio of 92 Academic, Professional and Certified Short Skills programs delivered by 
experienced industry professionals and practitioners in 7 centres around the country. The courses 
are delivered face to face, online or a blend of both.

In this COVID -19 low activity period we invite you to enrol for the online programs in this mini-
prospectus in which you will have personal study modules and online interaction with our tutors. 
We also encourage you to find out about other programs from our staff or the website.

 NOW IS THE BEST TIME 
With a bit of time on your hands and minimal distraction it will be possible for you to start, finish 
or almost finish a certified course. Now is the time to launch a new you or find out what’s best for 
you once things normalise.

Secondly, a lot has changed in this period. Banks and financial service providers have to figure 
out how best to profitably support their current and potential customers through the post 
unprecedented lock down period of total inactivity. Therefore, as a current or prospective industry 
professional / practitioner being more knowledgeable, effective and efficient will enable you 
bring more value to the table thus raising your competitiveness. As users of banking and financial 
services, we shall need to understand the utilization and business opportunities available in the 
sector. Overall as we recreate ourselves or the experience we wish to have, technical knowledge 
will be invaluable. Now is the time to make knowledge enhancement the good out of a tough 
time. Best of luck with your plans.

Goretti Masadde
C.E.O

PROFESSIONAL,  ACADEMIC & SKILLING COURSES  
AVAILABLE NOW
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The Basic Banking course delivered by seasoned bankers will provide you with end to end knowledge 
and understanding about basic banking operations including new developments and trends in 
banking sector.

Upon completion, the training will keep you a head of your game and also give you a competitive 
advantage for immediate and future lateral and upward movement in the bank.

For banks/institutions, Basic Banking ensures immediate knowledge and competency to staff 
reducing mistakes and risks that could cost the bank time, money and customers relationships. 
It also ensures staff have good judgement and are more accountable for their work as they have 
certified appreciation of operations. Also staff are potentially more versatile capable of being 
deployed anywhere in the institutions.

LEARNING OUTCOMES/ BENEFITS

COURSE COVERAGE
Overview of services provided by a bank
•	 Types of accounts, their operations and 

purposes
•	 Electronic Banking i.e. Internet and Mobile 

banking
•	 Overview of credit facilities offered by 

banks
•	 Sound Practices of Lending
•	 Emotional intelligence in a work 

environment
•	 Cheques and Cheque Clearing
•	 Banker/customer relationship and KYC
•	 Understanding customer needs and 

expectations
•	 Basics of Cross selling and marketing of 

bank products

•	 Professionalism in banking and 
Communication Profile of a banker

•	 Overview of FCPGs
•	 Overview of Foreign Exchange Operations;
•	 Understanding Bancassurance
•	 Methods of Funds Transfer
•	 Understanding the role of key bodies (Financial 

Intelligence Authority, & Deposit Protection 
Fund

•	 Overview of Agency Banking
•	 Know your currency (foreign and local)
•	 Duties and responsibilities of a cashier & cash 

counting
•	 Anti – Money Laundering & Risks, Frauds and 

Forgeries

TARGET/ AUDIENCE
New entrants in banking/ financial services, existing bankers that have not attended a basic banking 
course/ anyone seeking an appreciation of the fundamental principles of banking (e.g. High School & 
University Students, Entrepreneurs / Business Promoters etc)

BASIC BANKING
       (Available Online and Face to Face)

1 MONTH

COST: 500,000 UGX 
(Per participant)

DURATION:

Study period may be shorter by 1 week with more study time especially during the current lock 
down period.
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TARGET/ AUDIENCE

Employees of bank/ financial service providers working in non core banking operations e.g. Human 
Resource, Legal, Procurement, Marketing, Public Relations, Administration, Personal Assistants etc.

COURSE COVERAGE

Overview of Uganda’s financial sector
•	 Overview of services provided by a 

bank
•	 Electronic banking, internet and 

mobile banking
•	 Overview of products and services 

provided by a bank
•	 Cash management
•	 The changing banking environment

•	 Overview of enterprise risk management
•	 Business continuity management
•	 Professionalism in banking
•	 Communication etiquette
•	 Team essence and motivation
•	 Emotional intelligence
•	 Critical skills for 21st century workforce / 

professionals

LEARNING OUTCOMES/ BENEFITS
The course delivered by seasoned bankers will give you a wider knowledge and understanding about 
the core activities in banking.

It will enrich your CV and make you more effective and competitive in Banking work. It will give you 
knowledge and insights that will help you contribute to the overall success of your bank. Seasoned 
bankers will share their experience during the course of this training.

For Banks, the training facilitates better cross functional appreciation, collaboration and support for 
smooth and efficient running of the bank. It will also help staff to identify interests in core banking 
that they could get involved in helping with better job satisfaction and hence talent management.

BANKING FOR  NON-
BANKING  EXECUTIVES

(Available Online and Face to Face)

1 MONTH

COST: 400,000 UGX 
(Per participant)

DURATION:

Study period may be shorter by 1 week with more study time especially during the current lock 
down period.
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APPRAISAL OF
AGRIBUSINESS

(Available Online and Face to Face)

2 MONTHS
COST: 900,000 UGX 

(Per participant in a cohort)

DURATION:

Loan officers and other employees of banks / financial services involved in agricultural lending; credit 
analysts & administrators assessing or managing agribusiness cases; Relationship officers/manager; 
technical staff involved in agricultural credit (e.g, agronomists & agricultural).

TARGET/ AUDIENCE

COURSE COVERAGE

•	 Introduction to agricultural production
•	 Fundamentals of agricultural production
•	 Fundamentals of livestock production
•	 Dairy production cycle in uganda and 

how to assess a dairy farm; sources of 
information on agricultural & livestock 
production

•	 Agricultural value chains’ complexities
•	 Production cycles (crop) and how to 

assess the farm
•	 Collection of data on agro businesses

•	 Field visits, collection of data & analysis
•	 Agricultural credit cycles
•	 Acquisition of agricultural clients
•	 Collection of information from agricultural 

clients
•	 Preparation and interpretation of the balance 

sheet, profit and loss, and cash flow of an 
agricultural business

•	 Interpretation of financial ratios on agricultural 
cases

•	 Approaches for monitoring and recovery of 
agricultural cases

LEARNING OUTCOMES/ BENEFITS
The course delivered by experts in agribusiness and bankers with Agricultural financing experience is 
intended toenable participants understand the fundamentals underlying Agricultural lending.

It is designed in a simplified form targeting operational and marketing levels in financial institutions 
with or without Agricultural sciences training.

Upon completion, participants shall  have a  practical and real approach to client identification and 
selection, tools and techniques in agribusiness appraisal, enterprise unique characteristics (crops, 
animals, fisheries and forestry); agricultural loan structuring, primers of agricultural loan monitoring 
and collection and client retention strategies.

For banks the training will increase agribusiness asset and liability portfolio as staff will be better 
equipped to identify and source the right opportunities The training will also reduce risk exposure of 
the bank as staff will be more technically equipped.
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AGRICULTURAL VALUE CHAIN 
FINANCING (AVCF)

 –STRATEGIES, RISKS & 
OPPORTUNITIES

(Available Online and Face to Face)
4 MONTHS

COST: 3,200,000 UGX 
(Per participant)

DURATION:

TARGET/ AUDIENCE
Staff of banks/ financial services providers with responsibility for AVCF strategy of their institutions 
or responsibility for disbursing loans linked to AVCs; Head Office staff involved in AVCF (in the Credit 
Risk department or in the “Agricultural Unit” of a financial institution) , branch managers involved 
in AVCF, professionals involved in formulating agricultural policy and strategy (including outside of 
banks/ financial institutions).

COURSE COVERAGE

•	 Financing the agricultural sector;
•	 The agricultural value chain concept and how 

AVCF works
•	 Evaluation of a financial institution regarding 

AVCF
•	 AVCF market study adapted to a financial 

institution in order to set-up an AVC financing 
scheme

•	 Analysis of key success factors to finance AVCs 
in a financial institution

•	 Mini market study to find out AVCF 
opportunities

•	 Risks linked to agriculture
•	 Risks linked to the AVCs
•	 Advantages of AVC financing vs. Standalone 

financing
•	 Assessment & management of risks of all 

players in an AVC
•	 HR issues in relation to AVCF

•	 Tools to mitigate agricultural and AVC 
financing risks

•	 Arguments for the business case for AVCF in 
a financial institution 

•	 Policies in favour of AVCF 
•	 Forms of organisation to serve AVCs and 

- adaption of the financial institution 
structure and operations to AVCF

•	 Agricultural credit policies
•	 Existing contractual arrangements and how 

to enforce them
•	 Determination of the right (AVC) product set 
•	 Targeted customers for the AVCF lending 

product design
•	 Risks of AVCF if top management is not 

100% committed and methodologies to 
help decision makers understand these risks 

•	 Launch of AVCF strategy within the financial 
institution

•	 Field visits

LEARNING OUTCOMES/ BENEFITS
This is a course designed for strategy and executive levels of the financial institutions.
At the end of the course, the participant is empowered with skills and insights of agricultural value 
chain analysis, ability to design agricultural lending programmes, selection of the right agricultural 
enterprises to lend to, making the right choice of agricultural relations ship officers.
Further the course enables the participants to be able to design Agricultural lending procedures and 
policies for the institution, designing Agricultural risk management strategies, identifying profitable 
agribusiness value chains based on science and economics and not intuition or chance; escalation of 
agricultural lending in a profitable and cost effective manner.
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CERTIFIED CREDIT 
MANAGEMENT

(Available Online & Evening)

9 Months
(2 Semesters)

COST: 1,250,000 UGX 
(Per Semester)

DURATION:

Application Deadline: 30th June 2020

TARGET/ AUDIENCE

Credit Analysts & Managers, Monitoring &Evaluation officers, Credit supervisors & Administrators, 
Audit, retail & corporate banking executives, branch managers, business sourcing and acquisition 
staff, board risk& credit committee / credit approval committee members

ENTRY REQUIREMENTS
•	 A university degree with at least two years of Credit related work experience in a financial 

Institution 
•	 Certified Professional Banker (Diploma in Banking)/ Certificate in Credit Management

LEARNING OUTCOMES/ BENEFITS

Graduates will acquire key skills set, putting them at the pinnacle of credit business management in 
the financial sector. They will be equipped with skills of the core functions of credit granting process 
and procedures; Risk management & Analysis; mobilisation of credit business; dealing with diversity 
of clients with a wide range of credit services and recommending the right product commensurate 
with their needs and requirements; developing concepts, processes and techniques that underpin 
best practice across a range of credit environment and structures in which Credit business operate 
and application of relevant legal procedures governing credit. A team experienced Credit and Risk 
Management bankers will provide you with in-depth and practical training with case studies during 
the course.
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PGD Agricultural Risk 
Management & Finance

(Face to Face Evening & Weekend 
Programme)

1 YEAR
COST: 2,990,000 UGX 

(Per Semester)

DURATION:

Application Deadline: 30th June 2020

Graduates from different backgrounds will be equipped with set of critical and analytical business 
skills that meets the unique demands of the agribusiness industry. Graduates will be well prepared 
for successful managerial careers in financial services sector, government or private-sector 
organizations. The Graduates will have the opportunity to become part of the next generation 
of business professionals and leaders in agribusiness, entrepreneurship, finance, marketing, 
management and real estate. At the same time, graduates from this postgraduate diploma will 
be equipped to serve the growth and outreach of agricultural risk and finance as consultants or 
academics. A team experienced bankers and agribusiness specialist will provide you with in-depth 
and practical training with case studies throughout the course.

LEARNING OUTCOMES/ BENEFITS

Bank staff involved in appraisal management or policy & strategy aspects related to agricultural 
financing in Commercial banks, Credit Institutions, MDIs, Microfinance Institutions, SACCOs, 
Government (Ministry of Agriculture, Animal Industry and Fisheries, Ministry of Finance Planning 
& Economic Development etc.), Consultants, Researchers, NGO staff such as Grants Officers and 
program managers/Officers.

TARGET/ AUDIENCE

•	 At least second class degree in Business related courses with 2 years of working experience
•	 Applicants from Financial or Agribusiness Institutions should accompany their applications with 

recommendation letters from their employers

ENTRY REQUIREMENTS
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ENTRY REQUIREMENTS

LEARNING OUTCOMES/ BENEFITS

TARGET/ AUDIENCE

Master of Arts in  
Financial Services 

(MAFS)
(Face to Face Evening Programme)

2 YEARS
COST: 2,500,000 UGX (Per Semester)

5,000,000 UGX (Per Annum)

DURATION:

Graduates seeking for a career in financial services such as commercial or investment banking, 
specialized financial institutions such as, stock broking, dealing agencies, Insurance, Pension, and 
investment funds etc.

Application Deadline: 30th April 2020

Applicants should possess at least one the
following:
•	 At least a lower second class bachelor’s degree 

in Finance, Accounting, Economics, Statistics or 
a degree with a strong quantitative bias

•	 A holder of any bachelor’st degree and a 
postgraduate Diploma in Accounting, Finance, 
Economics or Banking from a recognized 
Institution

•	 At least a lower second class bachelor’s 
degree in any field with at least three (3) 
years consecutive working experience in 
Financial Services

•	 A recognized professional qualification 
such as CFA, ACCA, CPA, and CIMA

The financial sector has limited trained human resources with relevant skills at the level of a 
postgraduate qualification in financial services, yet emerging financial markets and the global 
linkages in the financial sector urgently need qualified human resources at the graduate level. 

Graduates of MAFS will be equipped with analytical skills with focus on strategic issues in banking, 
microfinance, securities and capital markets and will examine the impact of global financial 
management including information technology (IT) on the business environment. For graduates in 
management positions, this programme will provide an understanding of management in a financial 
services environment, including strategy formulation and implementation as well as contemporary 
issues facing the industry. A team experienced bankers and academicians will provide you with in-
depth and practical training with case studies throughout the course.
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CHARTERED BANKER
(Available Online & Evening)

EACH LEVEL: 1 YEAR
(Max 4 subjects per semester)

COST: 1,740,000 UGX 
(Per Semester)

DURATION:

Individuals seeking to enhance/develop a professional banking / financial services staff at entry level, 
mid-level management, Executive specialists in Risk and Compliance, Corporate & Retail Lending, 
International Banking & Trade Finance, Customer Relationship Management etc. EXCO members, & 
Head of functions, Board members in financial institutions, persons wishing to develop Banking and 
Financial services skills and/ or progression to post graduate qualification.

3- Level Certificated Programme
(Level 1- Professional, Level 2 - Executive, Level 3 - Chartered)

Application Deadline: 30th June 2020

ENTRY REQUIREMENTS

LEARNING OUTCOMES/ BENEFITS

TARGET/ AUDIENCE

The Chartered Banker programme will provide Graduates with an extensive, detailed and critical 
knowledge of the banking sector. Upon completion of the programme, graduates will demonstrate 
sound understanding of the financial services industry and develop skills and abilities to make 
professional judgments and informed decisions in relevant work situations. A team experienced 
bankers will provide you with in-depth and practical training with case studies at every level of 
training.

Professional Banker (Level 1): Professional Banker graduates will be equipped with a firm 
foundation of technical banking and financial services, how banking and financial services operate 
and provide initiation into career progression aspirations.
Executive Banker (Level 2): Executive Banker graduates will be equipped with Bank and Financial 
Services Management skills, critical understanding of the banking sector to develop skills to make 
professional judgments and informed decisions in work situations.
Chartered Banker (Level 3): Graduate will be equipped with strategic level analytical skills that 
impacts on global financial challenges, data revolution, regulatory and technological changes, 
corporate social responsibility; corporate governance and strategy; competitive threats to industry 
and the shape of the industry to come.

1. First Route(Eligible for exemptions) 
Either
i)  Bachelor’s Degree in relevant disciplines 
ii) Professional qualifications (CPA, ACCA, CIMA, CIPS, 
CPB, CIM) 
iii) Master’s degree 

2. Second Route (No exemptions)
Either
i)  Diploma 
ii) U.A.C.E with 2 Principal Passes
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To Apply
Follow this online application link: sms.uibfs.or.ug

Visit the Institute ‘s Website : www.uibfs.or.ug

For inquiries about application and other details, please 
contact us as follows:

UIBFS mail: uibinformation@uib.or.ug (for general inquiries) or 

Registrar: rsemakula@uib.or.ug /0414233628/0772467127 (for 
professional & post graduate courses).

Training & Partnership Executive: gmukasa@uib.or.ug 
0775430099/0705254012 (for short skills courses).

Membership & Business Development Manager: ssemakula@uib.or.ug 
/0414255848 /0701583513 (for registration & renewal and any other 

membership related issues).

Digital Programmes: dsmasinde@gmail.
com/0414233628/0759981772 (for inquiries regarding digital 

programmes).

E-learning Executive: dlubega@uib.or.ug./0701782931/0776768658 
(in regard to E learning issues).


